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It’s SOCIAL media; stop beating your sales pitches over their heads. It’s the modern 
version of a pub, so don’t pitch. Instead, engage with them. It doesn’t matter how 

many people check out your page if they’re immediately turned off 
and unfollow you.

FREE FACEBOOK GROWTH STRATEGIES

1Post content your 
followers want.
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When your fans comment on your post “like” their comments and, if 

appropriate, reply and engage. People like to know there’s another person 
paying attention, and for heavens sake don’t leave praise go un-thanked, 

or criticism un-acknowledged! 

Interact with 
your fans.
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1 - Find a post that has 
lot of “likes”.

2 - Click on the names, 
or “others”

A person can “like” your image and not “like” (be a fan of) your page. This is 
your chance to send them an official INVITE to like it. To really maximize this I 
like to post a (not necessarily related) image that will draw a lot of shares 
and likes, like a humorous cartoon, and then invite all the “likes” it gets. 

You’re

invited!

A pop up will appear with 
the list of those who have 
“liked” this image. 

Scroll through the list until 
you nd an invite button that 
you can click.

3 - Click Invite.

TThose who already “like” your page or 
have already been invited will be grayed 
out.

To send an Invite:
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When people take time out of their day to share your post it’s important to 
acknowledge that share. There are two primary ways to do this and I 
typically do one at a time to keep that “share” active and higher up

 in the newsfeed for a longer period of time. 

Reward

the share.

Once you've clicked the “shares” a 
pop up of those who have shared 

will appear. 

For starters, I prefer to “like” their 
share rst.

Then, after a day or two, I’ll 
ccome back to this screen and 
“comment” something like 
“Thanks for sharing NAME,

 I appreciate it!!”

Make sure they know 
- and - and feel - that you really care 
and appreciate their share, like 
they really did you a favor. 

Find a post that has “shares”. I usually use 
this strategy when hosting “Share Contest” 
as it drives the shares through the roof.  
Click the shares (”43 shares”)

BONUS: REVERSE PROSPECTING
*Warning* 

This strategy is to be used sparingly in an ethical and non-invasive 
approach. If you believe, at your core, that what you have to offer 
Mr/Mrs “X” mets their needs, that’s great, but don’t become a 
spammer.  It should be noted that this approach works better in 
certain industries, such as the tness industry, than others.

Step 1: Capture a few photos of your 
clients actively engaging in your 
service or using your product. 

Step 2: With their permission, post 
that photo on your company page 

and TAG that individual. 

Step 3: Once they’re tagged, it’ll 
appear on their page (if they approve 
the tag) allowing their friends to see 

the post and add their own 
comments to it. 

Remember, do not become a spammer. If they never respond, don’t keep 
sending them messages or you risk destroying your reputation. Stay 

professional, friendly and ethical.

Step 4: Engage with those who had 
positive comments. There are two 
ways to do this: 1 - directly on the 
post as a reply to their comment, 
or 2 - click their prole and send 
them a private message with 
something along the lines of ...

“Hey! I noti“Hey! I noticed you like the picture of 
NAME doing/using 

PRODUCT/SERVICE and wanted to 
offer you...(preferably something 

FREE).”


